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About this Report:

In our firstannuald dz& G I A y | 0 Grloving Fogetigr a2 NAIST oA £ £ A KIF NB 2 dzNJ & dz00
as our challenges in pursuing excellence through sustdityabianagement. We will set new targets

and make commitments for the future as we strive for continuous improvement.

The Nuqul Group 2009 Sustainability Report covei€ S O A @A (i A S dore2operationiglj dzf D N.
which compriseapproximately90% of our revenues; however, reference is made to other Group
companies where standards, regulations, and procedures apply to the entire Groaper hformation

on both the scope and data quality of tmeport is provided in the Report Parametessction.

Wewelcome your feedback on this report and all comments or suggestions can be sent to:

Dr. Tareq Abu Ghazaleh

Director of Operations Support

Nuqul Group Head Office

yn a2KQR ! fA .RSANI {GNBSE
Tel: +962 6 4652688 (Ext. 2243)

Fax: +962 6 4645669

P.O. Box 15Amman 11118 Jordan

Email: tabughazaleh@nuqulgroup.com
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CEO Message

.dZAf RAY3 2y GKS aidNBy3IlGK 2F bdzjdzZ DNRdAzZLIQa o6NF yRa
treasured how consumers regardusas a leader in the community and a driver of excellence. Inspired
by our corporate core values, we aim to add value for our stakeholderdcadifferentiate ourselves

beyond our physical products asérvices.

We recognize that one of the most meaningfways in which we can create this value and
differentiation is by doing our part to meet the needs of the present without compromising the ability of
future generations to meet their own needsVith this understanding, sustainability has become the

fundamental principle that is shaping the future of t@&oup.

Nuqul Group has long embraced ideas and processes consistent with sustainability management in its
business strategy. However, with the release of our first sustainability report, we hope ievadhe

next step in management excellence by identifying opportunities to systematically embed sustainability
in our business. We believe that by dosm we can achieve operational excellence whilelressing

the needs of ouwarious stakeholdetsThiough this report, we would like to share our sustainability
journey with our stakeholders, ang extend anopeninvitation to dialogue abousustainabilityissues

that we can address together.

Q\D“ALC;O,,, In 2007, we became signatories to the United Nations Gldbainpact (UNGC); a

A “

P

B ‘-‘\,E voluntary commitment to align our operations and strategies with ten universally

N\ 7 o . . . .
N\ ==/~ accepted principles in the areas of human rights, labovjrenment and anticorruption.

WE SUPPORT  In 2009, we reported on our progress against our commitments iseha&reas in our
Communication on Progre§SOP) report. Building on the achievements we have made since then, this
report also serves as a platforrfor continued communicationon our progress against UNGC
commitments. Throughout the report we have ind®a where our actions align with the principles of
the UNGC.

Ly LINBLINRAY3 GKAZ NBLENI ¢S KIF@S T2f¢3 iKS Df 2

the leading international standard for sustainability reportingwwv.globalreporting.ory GRI REPORT

and we seHdeclare this report to meet GRI Level B.

As we grow in size and extend our presence around the world, Nuqul Group will always be committed to

continuous improvement and to the pursuit of excellence.

Nidal Ees and Salim Karadsheh
CEOs of Nuqul Group
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A Snapshot of Nuqul Group

About Nuqul Group
1131 regional and global companies

fExports to over 45 markets
worldwide

110 Sectors
Converting, Paper Mills
Construction, Autorative  Retail,
Packaging rad Printing, #ationary,
Other (Quality Food Company, Nuq
Leasing Arab Foam Factories Co. L
Specialized Industries Company)

including:  Pape

15800 employees (with about 300C
employees in Jordan)

Net sales$594m

fiOwnership: Elia Nuqul Familjo0%

practices

Our Mission

Nugul Group is a leading enterprise devoted to providing customers with
highest quality products and services. We strive to achieve success i
investment, always adhering to the strictest ethical and world class standards
place high priority onnivesting in our human resources and in servicing

communities.

We operat€ inﬁ'

%ngland
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1hva Paltstine*® \\" ‘

Leone Africa blldm
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We export toﬁ' $ 7:“ of

Mauritius
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forward-thinking approach and commitment toethical

Elia Nuqul, the Chairman of the Board of Directors, founded Nuqul
Brothers Company on January 1, 1952, as a trade and import company
for foodstuff. This modest operatigrwith its headquartes in Amman,
Jordan,has grown over the yearand is characterized by industrial

diversification, vertical integration, regional expansion and synergy

The Group has interests in a number of sectors in the Middle East region
both as a manufacturer ana seller, with a diverse portfolio that
includes: lygienic products, paper converting millgonstruction,
automotive retail, packaging and printing, stationary, dft Moving
Consumer Goods (FMC®&s me of the leading manufacturers of

FMCG in the redon, Nuqul Group haseen distinguished for its

business

Our Values
9 Viewing ourPeople as our Asset

91 OurSense of Belongintp the Group

91 OurPursuit of Excellence

9 Our confidence in olWinning style

Tndia



Our Core Group Operations

This report covers the activities ofir core operations onlywhich generateabout 90%of revenuesOur
core offerings consist dfygienicpersonal care an@aper productgprimarily under the FINE brand. Our
integrated core operations also include our raw material and paper converting Mill facilities in Jordan

and Egypt.

Our customercomprise ofwholeslers, traditional traders (groceries, Bakallah, minimarkets)deno
traders (hypermarkets, upermarkets), restaurants hotelspanks, companies and educational
institutions. Nuqul Groupproducts are ditributed in over 45 countries; however manufacturiiagilities

for our core products aréound in the following countries:

Core Business Units |

B Jordan FINE Hygienic Paper CompahilykKeena | B Egypt FINE Al BardAl Sindian Paper Mill

Hygienic Paper Mill CompangndAl Snobar CompanyPM1, andAl Sindian Paper Mill
Hygienic Paper Mill Co. CompanyPM3

B United Arab Emirates (UAEFINE Hygienic B Sudan:Al Mutamaiza for Industrial Investments
Paper F.Z.E FINE

B Saudi ArabiaHygienic Paper Company Limited B Kuwait MEPPCO: Middle East Paper Products C
B Iran: SarveCaspian Hygienic Paper Industries | B Morocco:Moro Tissue SARL
B Algeria Tissus Doux SARL

The Group alsooperates trading sites in Lebanon and Palestine and has a joint ventureSwatinska
Cellulosa AktiebolagdiSCA Group a Swedish comparspecializig in personal care products, forest
products, tissue, and packagitg ¢ KS 2 gy SNRAKAL) F2NXY 2F GKS @I NRA2dza

core operationgan be found in ppendixB.

Awards and Recognition of our Commitment to Excellence

Nuqul Group CmpaniesK @S 6SSy (GKS NBOALASYG 2F ydzYSNBdza | ¢
CrOGU2NE {OKSYSzIQ GKS | ¢ thsentIoAGKSS, DN didIp dzf O 2 YN dzl
innovation, excellenceand qualityin all fecets of the businesBelow are the rost recent accolades,

6 NRSR (2 bdzjdzf DNRdAzZLIQad O2NB 2LISN}I GAZYyao®

Business Entit Awards and Certifications

B Superbrands Award (2007, 2008, 2009)

B OHSAS 18001:2007 Certification (2008)
FINE Dubai B Hewitt Best Employer in the Middle East 2009

B Dubai Auism Centre; Appreciation Certificate

B ESMA Certification for Compliance with Gulf product standards for facial tissues (2007)
FINE Egypt B Superbrands Award (2007, 2008, and 2009)
Mills Jordan B Social Security Corporation Award of Excelldnc®afety and Occupational Health (2008)
Mills Egypt B FSC Certificate (2008) by SGS
Mills Egypt B ISEGA Food Cpntact Certificate, for compliance with food packaging regulations of the

European Parliament (2009)
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1.0 Sustainability at Nuqul Group

Sustainabilityas the Evolution of Excellence

For over 50 years, the name Nuqul has been synonymous with quality, dependability, and intaigrity
underlyingelements of our core values. We have sdyrue to these values through changing business
climates by mitigating sks, identifying opportunities to enhance our product and service offerings, and

by embracing best practices in management excellence.

Each gar Nuqul Group undertakesssessments across our business units to enable us to be proactive
regardingrisks aml opportunities facing our busines#/e have identified a wide range of threats from
global issues such as the economic crises, availability of raw materials, and climate change, to more
regional risks such as water scarcity and the competition for taleft.the same time, we have
identified growing opportunities relating to consumer interest in sustainability, and growing demand for
sustainabilityoriented goods in many of our export marketd/e recognized thathe time had come for

us to take an integited approach to managing these risksd opportunitiesalong with our social,

environmental and economic impacts.

Sustainability management, defined as tlmtegrated management ofocial, environmental and
economicperformance with the goal of optimizyy benefits for both business and societies, allows us

not only to reduce risk, budlso to enhanceur strategy for growth and development

Our understanding of how the aboweentioned sustainability issues are impactipgnd will impact-

our businessand society has been evolving over time. This evolving understanding and our practical
experienes hasnow culminated in a major shift fronour explomation of sustainabilitypossibilities, to
deeply believing in the fundamental importance of adoptingtaimsbility as a centering principle for
the Group. Sustainability will reshape the way we understand our busgthesproducts we create,

our operations, our corporate cultur@ur relationship with customers and sociegnd our corporate
legacy. Its an extension of our culture and whae believe in, and yet requires progressimaovations

and advancements.

We are inspired by both the importance and the scale of the opportuny. adopting sustainability
management, we hope to mitigathe mog pertinent risks to our business and continuous growttile
achieving operational excellence and maintaining a competitive edge that adds value for our

stakeholders.
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What Sustainability means to us
GDNER ¢ Ay 3 igadditShe KuStbidiable growth dfie Nuqul Group family, our markets, and our
communities. At Nuqul Group we therefore seek to ensure that the functions and processes that

support our growth are sustainable for the benefit of present and future generations.

Our growth strategy revobs around meeting

the product and service needs of our markefs ¢ K'S D NE d@rdwidd\T8getaet & y 2ylas £
statement but a commitment to those around tc

enhance mutual understanding, trust anc
our ecological footprint, and holdin partnership

while upholding social responsibility, reduci

ourselves not just to the minimum lega
requirements, but setting the bar for product and service qualindards. This, we believe, will spawn

innovation and growth while driving sustainability for us as a business.

In this report, we have identifiefbur key elements of our sustainable growth as
1) the Peoplewho are affected directly or indirectly by oun&iness,
2) the qualityProductswe manufacture and doing so responsibly,
3) our expandindPresenceand the consequent social, emvhmental and economic impacts, and
4) the Pursuit of Excellengeour commitment to internationally recognized standards and best
practices in businesShis elementalso supports all others and it is around this commitment
that we have developed our core values, management approath&sy sustainability issues,

and organizational strategy.
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2.0: Pursuit of Excellence

B Governance at Nuqul Group

l Stakeholder Engagement

B Sustainable Growth : Our Key Sustainability
Issues

M Inspired by Sustainability: Our Strategy
Framework for Activating Sustainability
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Governance at Nuqul Group Board of Directors

Mr. Elia Nuqul
Chairman of the Board

Ly GKAa &aSOiAiKeyPerformance Indicators

W Governanceipproach

Mr. Ghassan Nuqul
Vice Chairman of the Board

B Ensuring Integrity in Governance | B Number of Independent Board Members

B Management System

Governance B Breaches of code of conduct
B New Indicator:Employeesrained in anticorruption Mr. Marwan Nuqul
W Promoting Ethical Responsibility and ethical caduct Board Member
W Listening toour stakeholders CEO, Nuqul Aamotive
GovernanceApproach Mr. Salim Karadsheh
A winning growth strategy is sustained by good governance practices and sys Board Member

) ) ) CEO, Nuqul Group
Corporate governancat Nuqul Group is built around adherence to laws, regulatic

and best practices that areonsistent with core values and responsibility t Mr. Nidal Eses

STTSOUAGSERe 20SNRSS GKS 2NHIYATI GAZ Boars Member
L . L L L CEO, Nuqul Group

FTdzyOuA2zyazZ YR &auNBYy3IUuKSY U0KS DNRdAz

governance practices are also designed to protedi I | SK2f RSNA& Q M:. Bishar Jerdanel:
Board Member
Executive Managing

Director,
The Board of Directors at Nuqul Group believes th AT e Ee

the community at large.

effective corporate governance is key to the integrity ¢
Mr. Jabra Ghandour
Board Member
General Manager, National
Ensuring Integrity in Governance Bank of Kiwait, Jordan

the corporation and central to its stability.

At the heart of our governance systeis the integrity of our values, codes, and charter. The Nuqul
DNRdzLJ . 2F NR / KFNISNI y2i 2 yut sets sldeiioh sriyedidr deflekméing 2 I NR Q 2
the qualifications and expertise of the memb&szA RAy 3 G KS DNRdzLJQa &G NF G6S3e |
The Charter also provides guidance on avoiding conflicts of interest and ensuffisgnework of

prudentand effective controlés maintained.

We reinforce the values found imoth our Code of Conduct and Mission Statementvhyious neans
such as awareness sessioasyeb portal, emailspfficial circulars and regular departmemheetings.
Ourcompliance wth national and international lagy standards, and external commitments such as the
UNGCare ensured through financial andusiness audits that are conductgebriodically As added
assurance] f 2 & R@doncanflucts biannual audits of our systems andfpenance and Ernst and

Young conducts financial audits.
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Effective Leadership at Nuqul Group

Providing a framework of prudent and effective controls, whidatermines and manages risk

Adopting key elemets of Corporate Governance such as a Board of Directors Manual, Audit Committee Charter, Manage
Development and Compensation Committee Charter, Core values and Code of Conduct principles which embody equal
opportunity, transparency and integrity

Setty 3 (G KS DNRdzZLIQa @I fdzSa FyR adlFyRFNRamet yR SyadzNAy3 A2
Responsibly addresgythe concerns of all stakeholders and related parties including employees, customers, suppliers,
government institutions anthe wider communiy

Assessinthe performance of thd8oard and Managemernih implementingstrategic business plansieeting agreed upon goals
and objectivesand monitoing the reporting of performance
Establishing committeet® oversee the audit and compensation functson

Compensation in accordance with the Board Charter

Management Systems

Successfully nurturing the growth of Nuqul Group necessitates a robust approach to identifying and
managing economic, social, and environmental risks and opportunities that can tiféebusiness and

its stakeholdersAs such we have developed several management and audit systems to facilitate the
implementation of ow strategies, with oversight ¢t by the Busines#’lanning and Development

Department.

An integral part of oumanagmentsystem is the Group Standard Manual (GSM), a set of systematically
RSOSt2LISR YIlydzata GKFEG O2@0SNJ Ittt 2NBIFYATFGAZ2Y I §
5b! Fa A0 Of I NAFASA GKS DNRdAzZLIQa A Rcysdediced and NB f S

processes by incorporating the best available techniques and practices.

As we enter a new era of change driven by sustainability management, we have adopted a methodology
to enfore the implementation of the GSM in Nuqul Group Businéhsts. Based on a scoring
mechanism, each Business Unit will compete for the highest score while guaranteeing the minimum

acceptable score set by top management.

Promoting Ethical Responsibility

One of the Principles of the @Cencourages businesses wmork against UNGC Principle 10

Businesses should work again

corruption in all its forms, inatling
Nuqul Grouphaswell-defined ethical policies and guidelines that prohi ST K=\l Ao E101= a8

corruption in all its forms, including extortion and briberccordingly,

the payment ofcommission or gifts of any kind

9| Page



In addition to theexistinganti-corruptioy LJ2 f A OAS& F2dzy R Ay { Kae irDieR dzLIQ&
process of launching Corporate Integrity Hot Line to provide the employees in the organization with a

system to report unethical behaviofThis initiative will be bolstered by an organizatieide employee

training that will cover:identifying incidents of corruption, proper use of the Hot Linggthods of

reporting, andthe impact of such cooperation on the organization.

Over the last four years, approximatelp fraud casesf low monetaryvalue have been investigated
and the appropriate measureswere taken (ranging from administrative disciplinary actionand
employment termination to legal actionAs a deterrent for the future we are holding awareness
sessions and distributing informativerochures It is our hope that the additional training and

awareness will prevent any reoccurrences.

Listening to our stakeholders

At Nuqul Group w genuinely respect the views of owtakeholdersand as such ensure dh their

interests are representedbefore the Boardand ManagementEngaging our stakeholdei@n their

priority issues has been an important element of how we bafléctive and productive relationships

With the growing importance of measuring and reporting on sustainability performameantend to

engage a broad range of our stakeholders on specific sustainability issues that are pertinent to our
collective growthh dzNJ & G {1 SK2t RSNJ YI LJ 2dzif AySa K2g ¢S NBO213y
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StakeholderEngagement

We take great c&

YR

LINARS Ay K2

4 S

0dzA f R

f2yaniSNY NBflIGA2ya

employees, customers, suppliers, private and public sector agerdiéiiqul Group we believéis the only route to

ADNB G AY 3

Our
Stakeholders

¢23S0KSNE

How we Engage

)]

Our Understanding of Their

Priority Issues

Our Response

Government
(Jordan Institution
for Standards ang
Metrology- JISM,
Amman Chamber
Civil Defense
Ministry of Labor,
etc.)

1 Meetings and seminars

1 Regulatory Inspections and
Audits

1 Offidal Letters/Websites

1 Regular inspections by civil
defense.

1 Memberships in governmen
associations

1 Compliance with government regulation
regarding social, labor, environmental,
and business practices

1 Providing products and services
according to healtland hygiene
standards

9 Compliance with government regulations

1 Membership in different committees issued by different
governmental bodies related to Tissue specs, environmen
standards and others

1 Participate in conferences and workshops conducted by
ministries and other governmental bodies.

1 Support the governmental direction through competition irj
different national awards like King Abdullah award for
excellence, Cleaner production, Golden list of Customs
directory, safety related awardnd others.

suppliers, and
businesgartners

1 Regular performance review

1 Continuous efforts for
process/product
improvement

9 Favorable working conditions

9 Opportunities for growth

Employees 1 Strategy & Business Plannir| § Clear directions and activation of true | § Complying to local labor law
Approximately Process roles.
4,515 in 2009 M . 1 Continuous market surveys to update and upgrade the
Il ana}gement review 9 Feedback and performance review compensation and benefits.
meetings and retreats
Career Growth and Development. Development opportunities
9 Team and company 1 P 1 P PP
meetings 1 Motivation 9 Motivation Programs and Awards (moneyaand non
9 Newsletters and Bulletins monetary)
1 Knowledge and exposure to key activitig
1 Intranet/Portal and achievements 1 Clear Authorities and Responsibilities
1 Policies/Systems & . . .
Procedures 1 Acessibility to Group systems and 1 Collective Bargaining Agreements
information
1 Employee Performance 9 HR Strategies for development, implementation, and
Dewelopment Evaluation 9 Clear Authorities and empowerment improvement.
(PDR)
1 Social activities and events| T Work conditions and needs
1 Contracts
Supply Chain | 1 Prequalification meetings 1 Fair engagement and contracts 1 Six Sigma prefts with 3M (one of our major suppliers) to
Our contractors, Dav to dav liai enhance our products and processes.
designers, T Day to day liaison 1 Timely payment

1 Contracts including technical support terms to improve ou
products and reduce waste.

Customers
(Approximately)
9 FINEJordan:
8250

9 FINEEgQypt:3500

1 Mills Egypti70
customes in 24
countries

9 Mills Jordan:48

1 FINEDubai:
1,500

1 FINEKSA4,025

1 Events & Tradeshows
1 Promotional Material
9 Customer service centre

1 Website

1 Affordability
1 Quality products and services

1 Effective customer service

9 Documented procedure for cusiner services and orders
handling

9 Regular and planned customer visits from both technical &
sales team

1 Customer survey, feedback and complaints handling syst¢

1 Sustainability of products quality supported by effective
quality control and monitoringystems.

9 Offers of promotions and rebates
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1 Needs assessment report
engaging representatives
from the community and

1 Investing in alleviing community issues
such as youth education, employment,
nutrition, skills development, literacy,

Community
(particularly Al
Koura District in

9 We tailor our projects to meet community needs and to be
in line with our direction at the same time.

1 Protection 1 Responsible resource consumptio

Environment,
natural resources,
and our future
generations

1 Measurements 1 Regular measurements throughout the
year on the significant environmental
aspects by the RSS (Royal Scientific

Society).

9 Programs

1 Raising corrective and preventive actior
in the case of any violations.

1 Regular environmental programs
throughout the year.

the North of identifying needs. among others. 1 Working with the youth in the aretp create a network of
Jordan and othern graduates who are ready to enter the market.
communities we| T Continuous media
operate) involvement through news, 9 Equipping the community with the financial needs to
exposure and interview establish micro ventures that will generate a positive impa
opportunities. and represent a direct response to their needs.
1 Direct campaigns organized 1 Collaborating with locgbartners to ensure sustainable
by our employees support of community specific projects.
interacting with the
community.
1 Workshops and events in
the area: micro venture
approach, launch of library
among other projects
Voiceless 1 Monitoring 1 Protection of the environment 1 Envronmental Management Plans

1 Compliance with existing regulation to protect enoviment
and future generations,

1 Improving the environment by implementing environmente
programs regarding the noise, the illumination, and energy
savings.

1 Reduction of ousolid waste.
1 Reengineering of products to improve the used raw

material and its consumption, accordingly to improve the
environmental parameters.

Our stakeholders also include the various organizatafivghich we are members

Nuqul Group has membershiin various associations such as :
INJAZ Association

Jordan Exporter Association (JEA)

Chamber of Industry

Design Jordan

Mr. Ghassan NuqgulVice Chairman of the Boardgepresents Nuqul Group in the following associations:

Member of the Advisory Bard on Partnershifpetween Private & Public Sector

Vice Chairmanfahe Jordan Investment Board

Member of the Boad of Greater Amman Municipality

Member of the Arab Business Council

Member of the Board of Trustees of the Jordanuénsity of Science &echnology

Member of the Technical and Vocational Educationr@du

Advisory Board Member of the UNDP/RBAS Higher Education Project

Member of the Board of Trustees of the Society of Friends of Scientif@aRésat Universities in Jordan

Member of theBoard of Trustees of the Arab Federation for the Protectibimtellectual Property Rights

Member of the Board of the National Center for Culture & Perfogrmts/ King Hussein Foundation

Member of the Board of Trustees of thoyal Health Awareness@ety

Member of the Board of Trustees of the Jordanian Hastee Fund for Human Development

Member of the Steering Committee of thdaBal Compact Network in Jordan
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Sustainable GrowthOur Key Sustainabilitylssues
We believe sustainable growth remges a keen awareness of the economic, social, and environmental impacts we have in the

where we operate and managing those impacts as we create value for our stakeh8lelens.we have prioritizelley sustainability

issuegelevantto our stakeholars and our perspective on managing these issues.

B Priority | Keylssues Our Perspective
) 1 Integrity, accountability, and trust | Nuqul Group believethat effective corporate governance éssential
g f Risk management to the integrityand stabilityof the organizationand it is our aim to lead
Q Governance | q Avoidance ofraud and corruption | by example. We do so by adopting proven best practice standards
= 1 Stakeholder engagement implementingmanagement systems to support our vision and ealu
<
L
5 1 Sustainability targets and Our commitment to sustainability reporting is a commitment
o commitments continuous assessment and improvement of our performance. In b
2 Sustainable transparent about our progressnd engaging stakeholderas part of
5 Growth the process, weare able to worktogether to create and identify
a opportunities for growth.
1 Mitigating environmentalmpacts Environm_ental re;spons_ibi_lity is vital to sustainable growth, as resou
 Bestpractices become increasingly limited. It makes good business sense ta
Environmental | 1 Managing our Waste and Pollutants natur?l resourcits defft|C|e|ntIy_and m|r|1|m|ze our hegatwet n:pa\]?lxta.
Impact 1 Reducing Emissions a(r;earzfo::]gmm ed to leaving a cleaner environment for futu
) 1 Conserving Energagnd Water 9 10ns.
s 1 Internal Environment
[}
(7] i i . . s
0] T Financial performance As we go through a period of economic recovery, it is now n
o _ T Gowth and profitability important than ever to iéntify and leverag opportunities to reduce
Economiand | §  Generating Economic Value costs and capitalize on efficiency gaiAs sustainabilitynsightshelp
Socialmpact us achieve this goal, the resulting increase our profitability will
generate greater economic opportunities in our local communities.
1 Talentrecruitment and retention The competition for talent in the region is seveYée aim toremain an
1 Diversity employer of choice by inspiring our workforce through our values
our Family of i Lab_o!cmanagement relations commitment to sustainability.
S I Training and Development
ployees . . . . .
f Health and Safety We will continueto embrace diversity; and we wehsurethe personal
f Human rights and professional growtlof our employees prioritize their welbeing,
o 1 Employee satisfaction and protect their human rights.
o
8 { CQustomer satisfaction Our customers are crucial to our continued success. There
o Valued 9 An enhanced product and service | ensuring customer satisfaction and continlyalseeking ways t¢
Customes experience enhance theproduct and sevice experience is a top priority.
1 Issuesbasedcommunityprojects En;(pgwerirg Somlj\lr J;:omm_urgtya r;\as be;n aam(z)tivatigngfJ]lrJ(e| fovr ;sﬂf
Empowered | 1 Engaged employees z 238 OB Niddel ° f yy_t y " a Qt.
Communities | 1 Community investment u ~of community engagement ensures criti
needs are met for maximum and sustained impact.
" SiEfiEhh i Responsu?le sourcing o - S
O Product 1 Product Lifecycle Assessment One of arr approactesto activating sustainabilitin our organization is
= Lifecycle and 1 Quality Assurance and Standards | through Life cycle management. Thistlee management of the ful
o Quality 1 Product and Service Responsibility| range of economic, environmental and social impactsagfroduct
o Assurance from thg mom(_erl it is conceived to the very final_use of_ the produ
along with the impacts of all the processes associated with product
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Inspired by Sustainability:Our Strategy Frameworkor
Activating Sustainability

Qur Sustainability Framework captures tkey elementsof our sustainablegrowth as described eker

in the report,the priority areas we directly address through our various managemsygsiemsand ours-

point strategyto activating sustainability in our organizatiofihe 5-point strategy aimsd capture this
inspiration as well as the fundamental transformations required to accelerate the uptake of
sustainability at Nuqul Group. These strategies apply not just to our core operations, but can apply

across all Nuqul Group companies.

Figure 1

Satisfy & Inspire
Customers & Communities

Elements of
Sustainable
Growth

Key Priority Areas

Growing
Together

Pursuit of g : Our 5-Point
Excellence / = g Strategy to
Activating

Sustainability

StrategyPoint!: Inspire with Sustainability

Sustainability is a natural evolution of our corporate culture, rooted in ethical -ihigigrity business
practice, a winning style, a culture that beliesvia and supports its employee8Ve area company that

aims toearn its place in the communignd to foster a sense of belonging.

We have already seethrough our environmental enhancements, that our relatively young, highly
educated workforce connects immediately with sustainabilélated ssues. When empowered to do

so, they have demonstrated an abilitp contribute to environmentalimprovements to business
practices. An intensified sustainability focus can foster a fresh wave of product and operational related
innovations to the benefiof customers.
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Strategy Pointl: Adopt Life Cycle Management Perspective
The concept of Life Cycle Management flows from nature, where ultimately nothing is wasted and every

output becomes an input to another process, without any degradation to therall health of the
ecosystem. We will aggressively adopt a Life Cycle Management perspective, building on our previous
efforts to reduce any undesired impacts, but with the added understanding ttiat management
perspectivemay significantly alter ath enhance our business over time. In the short term, we also

expect to continue to be able to reduce costs while improving environmental performance.

Strategy Pointll: Strive for Maximum Sustainability

As an extension of Life Cycle Management pies, we will strive to Figure 2

continuously reduce our net environmental impact towards zero ov

the longterm. At the same time, we will seek to continuously bette Communities
understand our economic and social impacts and presence, and 40 AENEEIHEIE

. . . Oriented Product and
systematically improve them aordingly. Service Innovation

Strategy PointlV: Deliver SustainabilityOriented Product

) Strive for Maximum Sustainability
Innovation

(Long-term drive for net-zero)

Sustainability extends to producind is one of the

number one drivers of innovation in the globa Adopt Life Cycle Management

(Enhanced Perspective on Operational

marketplace today. We aim to generate a ne Excellence)

wave of product innovatio driven by

. - - . . Inspire with inabili
sustainability  insights. This include nspirewith Sustainability

(Achieve unprecedented motivation
escalation of our commitment to superior and focus within workforce)
quality, alongside increasingly

environmentally friendly, and even more exceptiondigalthy, products

Strategy Point V:Satisfy and Inspire Customers and Comnities

Just as we have been inspired, we wish to inspire the broaderupkef sustainability in the Arab
region. Millions of people use our products. If we can communicate our product innovations and
demonstrate their added utility to the customewe can both improve customer satisfaction, while
increasing overall appreciation for sustainability and inspiring actions by others. Naturally, we hope that
this in turn can translate into more loyalty and demand for our sustainamlignted product

innovations
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3.0 Our Presence: Accountability for
our Environmental, Economic and
Social Impacts

B Environmental Impacts
B Economic and Social Impacts
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Our Environmental Impacts

In this sectionX Key Performance Indicators

Presence:
Accountability
for our
Environmental,
Economic and
Social Impacts

B Management Approach

B Mitigating ou Environmental Impacts across core business units
B Best Practicem Environmental Management

W Managing our Materials, Waste and Pollutants

H Conserving Energy aiedicing Emissions

B Conserving Water

B Managing our Internal Environment

ENew Indicator Percentof Business Units
incorporating Environmental Aspect into
Performance Dashboards

m Our performance and targets

Management Approach r

At Nuqul Group, @ recogtize thatour globalexpansion
results in a greateimpact on the environment and we

have a responsibility to mitigate these impactsuqul

Group has been proactive in this regard, both in poli&

and in practice.

Our approach to managing our environmehimpacts is outlined
in the Nugu Group Standards Manual, whighovides a detailed
description ofi K S D Migiated Management Syste(tvS,

ensure that we adhere to international stanmds related to

\

One aspect of "Growing together" mean:
taking responsibility for using natural

resources in the most effective way possible

This allows us to continue expanding in
safer, sustainable Wav)

UNGC Princip 7

Businesses should support a precautione
performance in quality, ewvironment and sfety. Our policies JREIsJJeEHaReR=Ta\I{elalpleTg] I NV (STpTo [T

environmental management (ISO14QMlontreal and KyotoProtocok) and applicable local laws and

regulations.

Areas which we address in our management systems to mitigate our environmental impacts include:

materials consumptin, waste andpollutants
energy use and emissions
water usageand treatment

and our internaknvironment

An EnvironmentaAspect Procedureexplained in our GSMequires all Nuqul Group Companies to

identify risks to the environment ensuringproper controls are setobjectives are identifid, and

Company performance is monitored. Theref@ach Company has its owaustomized Environmental

Aspects and ¢tion Han to mitigate environmeral impactsin accordance witiSO 1400ktandards

Furthermore, a stering commitee headed by the General Manager Chief Area Officer at each

Companymonitorsenvironmental performance througiManagement review meetings.
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Ensuring Awareness and Complianeé&h our Environmental Vision

EachNuqul GroupCompanyis responsible for ensing its employeesare aware and trained to adhere

to the IMSPolicy.Training is done as a part of employee orientation and is reinforced through reminders
in key loations throughout the workplace. Our standards and expectations are cleamynunicated

and available to the public througthe website, brochures, and other platforms. Our commitment to
environmental responsibility is shared throughout the company and any challenges are addressed at
Management Review meetings, Strategy meetings, and morgtdjyf meetings. This ensures that

relevant issues are integrated into decision making processes.

We guarantee compliance with the most current legislation by requigaxchNuqul GroupCompany to
identify the legal and best standardbat are applicableto the operatin, and log the information
accordingly.Companies must ensure that the log is periodically reviewed and updated to ensure
compliance withthe latest applicable legal and environmental requirementsstly, we ensure

compliance by undergoirthird party audits based on ISO 14001.

Mitigating our Environmental Impacts acrossur CoreBusiness Units

Nuqul Groupbusiness units have developegistems and practicethat UNGC Principle 8
are mostrelevantto their identified environmental impactand elow [ Ny (B Tt e [ o).

we higHight the actions and achievements. initiatives  to  promote  greater
environmental responsibility.

9 FINEHygienic Paper FZE committed to adopting operational technologies which do not adversely po
the environment, thus minimizing waste in theiperations

finDubaiFINBLINR Y2 (US SY@ANRYYSYyGlf FéFNBySaa 2F a3INJ
orientation on environmental policies, highlighting the potential impact which may resulhéoduration
of their stay.

9 In our 2009Communication on Progrefs the UNGC, the Group committed to be free of the ozone
depleting substanceshlorofluorocarbonCF¢andHydrochlorofluorocarbonfHCFEbefore the end of
December 31, 2009. We are happy to report we haveeaed this target.

1 We only import pulp sourced from renewable forests

T All the business units have earned IBIDO1 certification, demonstratingur commitment tomonitoring
environmentalimpacts and challenges.

1 We have continuously encouraged oemployees to attend the environment friendly products seminar:
since 2004

fIn an effort to reduce the ammt of carbon emissionshe Sales & Marketing Department hastively
promoted carpooling efforts

18| Page



Some of our smaller business units (in countries suchuagi Iran,

Lebanon, Palestine, Algeria, Sudan, and Morocco) are relatively new

just starting to norméze their systems and policieierefore they have 2007 2008 2009
. . 8core/6
not yet developed systems to capture their environmental performan: Nz [[rafestar non-core

For 2010, we will ensurdnat all core business units have integrated performance dashboards to capture

their environmental performance ithe key areas we will highlight in the rest of this section.

Managing ourMaterials, Waste and Pollutants

Waste, whether in material, resoces, time or due to an injury or los

opportunity, costs money and is paid for by all stakeholderd negatively UNGC Principle 9

Business should encourage th

development andiiffusion of
management systems, new technologies, andemgineered production BNV INT=\ale VATl

technologies.

impacts the environmentAcross our business units we have implement

processes to minimize our waste and pollutaatsd increase efficiency.

FINEJordan 9By adopting the six sigma methodology we improved the 9 75% waste reduction &m baseline measures

outcome of our processes, and reduced the solid waste
produced by various machines

9 Reengineeringthe manufacturing of baby diapets use less 1 10% of reduction in solid waste by adopting
PEfilm reduced oursolid waste new technologies

9By minimizing the pulp quaniis in diapers by 20% using a
new 3D coretechnology solid wastewas reduced while
increasinghe diapers performance

FINEKSA 9 Adopting the latest technology in fatiéssue machines 1 We achieved wae reduction of d@out 20%

FINE Jordan (Bretting has enabled u® lowerwaste, lower noise, and and noise reduction adbout 14%.
other pollutants

FINBUAE 9 The waste generated during production is sold to recyclin In 2009 32.36 tons ofvaste was diverted from
firms. the landfill

FINEEgypt 9 We workedfrom the product design stage to fititate 9 Most of our plastic packaging materials
resource conservation and recycling thickness has been reduced by20

Performance and Targets
Our MaterialsConsumption

3.2 Materials used(Tong 2007 2008 2009

As we grow our markets and products, we ha Bale Pulp Eucalyptis 45,852 47.750| 52,750
naturally seen an increase in the amount { Bale Pulp Hardwood 20,900 18,700| 19164
materials we use over the years. For exampgie, | Bale Pulp- Softwood 54,120 55,400 61,126
FINE Jordan, we starté operating additional | Fluff Pulp 32,300  35418] 37,420
. . Super Absorbent Polymer 5,658 7,123 9,550
machines to meet the demand of our tissue ar} . :
) ) Micro-Embossed Film 2,767 3,368 4,183
diaper marketsTable 3.2, which shows the annua [E—— 1261 1.440 1182
guantities for major raw materials, represent| Total 162,858| 169,199| 185,375

about 80% of materials used at the paper mills &ldEBusiness Units over the last thrgears
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3.3 Total Wastefrom Paper
and DiapergTons) 2008 | 2009 Reducing Waste and Increasing Efficiency at Mills
Paper- FINE facilities* 2611 2331 Egypt

Diapersc FINE Facilities* 2393 2735

Jordan Mills** 899 LI \We observed that the process of reeling manufactur
Egypt Mills** 879| 879

6,782| 6,901 10% of the tissue manufactured. Afteeviewing the

Wage from Tanks at Mills *** 1289 1,322 causes, we have set a target to reduce the waste fr

tissue onto smaller rolls resulted in average waste

*FINE facilities include Jordan, UAE, KSA, and Egypt the winder machine by 3%.

business units.

**Jordan Mills includes both Afeenar and ABnobar .

***Egypt Mills includes both Al Sindian PM1 and Al Sind In order to assess our efficient use of these raw
PM3 materials, we have been monitoring our waste.
*** The number of empty plastic tanks after the

chemials inside themare used Table 3.3 summarizesthe waste generatedrom

FINEBusiness Units (which produbggh-quality tissue paper and personal hygiene praguand nills
(which producejumbo rolls for the paper products representing approximatel@0% of our core

manufacturing facilities.

At our FINEacilities, much of our waste comé®m : ——
3.4 Target Waste Reduction at our Facilities
the manufacturing of tissue paper artdapersthat 2010 Target: FIN

constitutesan average of aboui0% of waste at FINE Jordan 4% 6%

. . : .| Egypt 10% 5%

business units (see appendix A for detaileq yag 4.3% 5%

breakdown) This waste is typically sold as third KSA 3% 6%

*FINE Jordan has set various targets by machines and

grade materialsand includes products with defects product line. Therefore the data shows the average targ
of improvement on waste generated.

that are still sellable in their current condin. (See

appendix A for detailed breakdown)

Waste Reduction aFINBbusiness Units
Across our business units, all instances of increasing waste are due to an increase in production to meet
growing market demand. However, with improved efficiencies frastB\pplicable Technologies (BAT),

we are setting targets to improve our performance in this area (Table 3.4).

Optimizing Product Yielét Mills
At our mills, we saw an increase in productiohabout 69,000 tons per year for bo#tites Though our

wasteremained constant, we have still identified room for improvement.
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Fiber isthe critical material used at itfs and the most important factor to consider when analgzour
waste is the yieldpr the ratio of the raw material used to the finish good produced. The dipba
accepted limit isa yield of1.08%. AlKeena Mill(Jordan) which has a yield of 1.06%, has set a target to

improve fber yield to 1.055% anélSnoba business

3.5 2010 Target: Mills | Fiber Yield (%)
unit (Jordan)has set a target to sustain the curren jordan Mills 1.055

achieved yield of 1.055 %. FeB10, Egypt rils aimto | E9YPtMills 1.06
improve fiber yield from 1.077% to 1.06%.

Conserving Energy anBeducing Emissions
Climate change, the result of increasing concemtrag of greenhouse gases (GHG) emitted into the
atmosphere poses a significant global threat tdnysical and biological ecosystemusd our way of life.
The effect of imate change on sea level rideesh water sourcesdrought, and intensifiecheat waves

are of particular relevanc® the regim.

Greenhouse gases can be emitted by tlemeration of electricity physical or chemical processing, and
the transportation of materials, products, and waste among many other factors. We recognize that our
core husiness units leave an impact by useoaf direct and indirecenergysources and alsothe fuels

used in our logistics. It therefore vital that we do our part in minimizing our emissions and carbon

footprint in our operations and daily lives.

I R -

FINEEgypt f Closed loop chillers are used in our plants and by doing s  We saved 5@ 70 m® of water per day in
recycle the condensed water of the Air Conditioners instt  addition to financial savings and the time and
of losing it in the drainage system. We do not use ozc money associated with blocked drainage
depleting chlorofluorocarbons (CFCs) systems

FINEKSA fWe reduced dust emissions through modifications on { Resulted in 15% lower emissions and lower
Osprey (filter) room of diaper machines; whereas previou costs of materials.

a significantquantity of pulp and SAP was emitted outsi
due to poor filtration.

FINEJordan We monitor and control the opacity generated from o  Minimize emissions from the forklift and
forklifts, and have replaced all diesel powered fot&lifvith  improved our environment

either Liquefied Petroleum Gas (LPG) units or electrici §The reduction percentage in 2009 was on

charged (battery) operated units. average 15%.
HIN==e)0nbE TWe establishd a cogeneration unit which runs on natur § Utility companies can lose up to 25% ofithe
Mills gas, the cleanest fossil fuel. Thisgeneration unit works by energy during the electrical delivery process.
gas turbines and generates power by itself and the e; Onsite generation eliminates these losses an
power can be returned back to the general grid. has proven energy efficiency exceeding 88%
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Performance and Targets

Our Indirect Energy Consumption

Over the last three years, our energy consumptioroas most of our business units has increased due
to our addition of more machines and higher volumes of production, to meet our growing market
demand and market expansion. dmr Jordan mils for example, where we saw the highest increase in
consumption {50% from the previous year),evwhad increased production in 2008 60% with the
addition of our AlSnobar business unit. While in 2009 our production was increaseah tadditional
15%.A detailed breakdown of our electricity consumption across indadithuisiness units can be found

in Appendix A.

3.6 Totalndirect Energy Consumption (Electricity) Reducing Indirect Energy

Consumption at our Facilities
2010 Reduction Targst

75,979,474| 139,136,474| 150,658,852 1.3%

2.0%

For 2010 w have set targets to improve our indired <5% increase
energy consumptioisee table 3.7) 15%
5.0%

4.0%

Our Direct Energy Consumption

Only about half of oubusiness units use a direct source of energy, which we defirm agergythat

S LIJZNDOKIF&asS 2dziaARS 2F || OAdGeéQa SySNHIHFNIRD ¢ KS
liquefied petroleum gas (LP@&iven the emissions generated from thesmn-renewable fossil fuels, we

are transitioning to cleaner sources of energy for our business where possible.

At FINEand our Egyptmills, for example, we saw a marked increase in our consumption of cleaner
burning natural gas. This is because betweeA&@nd 2009, we transitioned all our fensuming
equipment to natural gas, which is significantly more environmentally friendly than other forms of

energy.

At our Jordan ritls, we observed an increase in direct energy consumption due to significaeagecin

production as mentioned aboveOur performance in other business units shows reductions in our
consumption of direct energy sourceBetails about specific consumption levels of our various direct
energy sources can be found in AppendixBa&low ve show the resulting Green House Gas emissions

and our reduction targets.
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Table 38 shows our2010targets forreducing direct energy consumption

ReducingDirect Energy Consumptioat our Facilities

We have set a target of 10% less consumption of natural gas.
B We are maximizing our turbine efficiency to enable useédependentin generating
electrical power and not relying on the electrical authority

B We have set a target to reduce our energy consumption by 2.5%.

Green House Gas Emissions

LELG LRl gy N NgEICVE:U 3 0 Green Holise Gas Emissiofer Direct and Indirect
indirect energy consumption, we have Energy Consumption (tons)

Total GHG

emissions 135,300.70 207,571.77 201,939.11
breakdown of GHG emissions across eachThebusiness units abovgenerate @proximately90%of our revenues

calculated our total emissions. A detailed

business unit can be found Appendix A.

To mitigate the riskof volatile pricing and supply dfiel, energy and nofavailability of natural gasn
Jordanwe are researching renewable energy solutions (solar, wind), ahd seekingvaysto apply Best

Applicable Technologies (BAT)iletoffering all stakeholders superior value.

Emissions fronTransportation

Transporting our goods is an important element @ERRIERI e el o o Transportation

our product lifecycle and our impacts. Our variol el Clglerlolor 2008 2009
Emissions
modes of transportation utilize fuels such as diese ()5 2,460,402| 2,514,375 2,116,914

gasoline, LPG, andompressed Natural GEZENG). \’;ﬁ'\iglfes 348 489 490

To reduce our carbon footprint we have started |@The diesel consumpiin of 97 vehicles in FINE Egyjatsv
not captured for this year, therefore this not included in
transition process of replacingliesel vehicles to | GHG calculations or total number of vehicles.

thosethat use cleaner burning natural gas.

In 2003,Jordan nills replaced alldieselforklifts with forklifts that use more environmentally friendly
LPG. Then in 2008 two electrical forklifts were addedht fleet, further minimizing emissions. A
breakdown ofour fleet bybusiness unit, fuel typeand consumptiorievels can be found in Appendix A.
Although the number of vehicles has increased over time, our transition to cleaner burning fuels has

resulted in lower GHG emissions.

Conserving Water
We operate in some of the most water scarce countries in the wakldh water efficiency being a

particularly hot topic in our home country of Jordame seek to find more efficient ways of using and

conserving this precious resource.
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\[IER=6)7088 T Using Six Sigma management systesa reviavedall inputs  TWe greatly reduced rhit a Q g | G SNJ
affecting water consumption. We identified and addresse  10-15 m3 per one to of paper production to
the top 20% of problems that cause 80% of inefficient wai ~ 6-6.5n7/ton

consumption, including leakages, overflows, émeltime

frame for repairing waterelated problems

=IN[=[6](sr=1a] T Nuqul Group launched the Energy and Water Optimizatio { The program is a strategic plan to be
Program aimed at reducing total water and energy bills by implemented over the next three years. Sinct
implementing soft housekeepingeasures and increasy it was launched in 2009, quantifiable results
employee awarenesshrough trainingsessions for Energy  will be provided in our next report.
Champions)

Making Every Drop Count

bdzlj dzf DNRdzLJQa ! f YSSyl Iraicghdl Sinte\1096 and tdSshthadakly 800 rié ldayc enoSdh 16
fill an Olynpic-size swimming pool every three days. But today, Al Keena has managed ¢e iiesilwater consumption by
43%. Al Keena reduced its water intake to @@ nT per ton of paper produced, significantly less than the typi
consumption of 1615 nt per oneton. To accomplish this feat, we went througlsheck list of interventions:

Reducing water depletion to support so@oonomic development
Reducing water consumption the minimum limits possible in our industry
Preventing environmental pollution resultifigpm waste water

Reducing production cost as a result of lower consumption

LY N WO W

However, the most important intervention was taking step by stepapproach with continuous monitoring and
improvement where and when required

We are sustaining this change bynducting awareness programs for staff, getting them involved rather than spectatin
a result we exceeded our goal of 30% reduction and achieved 43%.

The CostJD 40,000 werspent during the project life [of one year]. However, yearly savings arge0JID0 therefore
payback was realized in just less than one year. Eacthgeaeforth,we save an additional JD 50,000.

Additional Benefits/Value The treated waste water from Al Kenna was put to good use as irrigation for a farm locate:
to the facbry. In addition, two other Nuqul Group companies located in the same industrial complex as Al Keena co
OKSANI g adsS gFGSNI gAGK 't YSSylFQa GNBIFIGSR ¢l GSNJ G2 1

Al Keena has gone on to be a producer @0Q kg of olive oil a year and 14 tons of animal feed. They have also transfor
the once arid land around the area into a green environment.

Only our nills, representing 28% of core business units, have significant water withdrawal and
dischargeThe source of our fresh watén Egypt is the national gritlVastewater is discharged through
atreatment unitand intothe general sewage of thaedustrial city. lwever in Jordan we sowovater

from an artificial well an@ffluent water is treated to be reused for irrigation purposes.
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